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Dear investors,

To our 434 Wefunder investors - thank you. 2025 was the year HAVN went from a
product people liked to a brand people trust, and your capital made that possible.
Rudy Gobert stood behind us as investor and brand ambassador. HAVN became
HSA/FSA eligible. Doctors started recommending us to their patients. And the US
Air Force awarded us a Phase II STTR contract - the strongest validation of
WaveStopper we could ask for, and the start of what we believe can become a major
defense business.

On the consumer side, we closed the year with our biggest Q4 ever and are tracking
toward roughly 300% year-over-year growth in 2026. We have passed 130,000
customers, up from about 70,000 when you invested.

Next up: our next-generation WaveStopper products, deeper military work, and
much more to come.

Thank you for betting on us early. We wouldn't be here without you.



Arthur & the HAVN team
We need your help!

The most valuable thing you can do is talk about HAVN - most of our customers
find us through someone they trust.

Beyond that:

- Wear it and review it. An honest review or social post converts better than any ad
we run.

- Open doors. We want introductions to doctors and health practitioners, pro
athletes and teams, pilots and military or first responder communities, and retail or
corporate wellness buyers.

- Connect us to media. If you know a podcast host, journalist or creator covering
health, performance or defense, put us in touch.

- Use your HSA/FSA. HAVN is eligible - remind friends with unused dollars before
year-end.

- Tell us what to build. Reply to any update with product feedback. We read all of
it.Thanks for all your support!

Sincerely,

Arthur Menard de Cafeﬂge
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Michael Jones
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How did we do this year?

REPORT CARD



©® The Good

Closed $2M contract with the US Air Force
Profitable year with&nbsp;31% topline growth

Huge brand credibility boost:&nbsp;Rudy Gobert, HSA/FSA, doctor recommending the product...

® The Bad

One of our manufacturer went bankrupt and we had to rebuild part of our supply chain - resulting in
out of stock issues

Growth was too fast in Q4 - lead to stock issues in Q12026

Silver price shot up with gold at the end of the year, impacting the cost of goods sold.

2025 At a Glance

January 1to December 31

&%
é}%@%
$5,022,759 +29% $61,928
Revenue Net Profit

10!

72

8777




| U0

$1,707,920 +10% $6,052,087
Short Term Debt Raised in 2025
$1,157,894
Cash on Hand
As of 09/30/26
INCOME BALANCE NARRATIVE
® Revenues @ Profit
$5,022,759

$3,898,646

-$367,092

2024

Net Margin: 1% Gross Margin: 69%

Revenue per Employee: $1,674,253 Cash to Assets: 56%

Return on Assets: 2%

Revenue to Receivables: 95,872

$61,928

2025

Earnings per Share: $0.00

Debt Ratio: 211%
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Arthur Menard de Calenge in

CEO

Healthtech visionary. 3x Founder with 1 exit.
Forbes 30 under 30 and 200 media features.
Co-inventor of 12 patents. Founded PwC’s FR

startup incubator. Startup investor with over
10x portfolio returns. AgroParisTech Biology ...

Karl Brandt
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Co-Founder & Head of Engineering

Technology innovator. Former lead at
Mercedes-Benz Technology. Co-founder of
OneApp, revolutionizing digital
communication. Al healthcare researcher with
multiple patents. Forbes Tech Council Memb...

Mike Jones



Chief Marketing Officer.

Scaled his own DTC brand past $30M
before joining HAVN. Now runs the
engine behind 125K+ customers and
<4% returns.

Director of the Board

High-growth expert. Founder of
Science Inc. and former CEO of
Myspace. Led $2B+ in exits, including
Dollar Shave Club (acquired by...

The Board of Directors

Director
Arthur Menard
Michael Jones

Officers

Officer
Arthur Menard

Voting Power @

Holder

Arthur Menard

Science Ventures Fund I, 2,828,694 Preferred Stock (Series Seed 3, Series Seed 4, Series Seed 6, and Series

LP

Occupation
CEO @ HAVN

Brett Conrad
Advisory Board Member

Seasoned retail leader. Former
President of Lululemon USA, launched
the brand’s first U.S. stores, driving its
early expansion. Brings deep experti...

Details

Founding Partner @ Science Inc.

Title
CEQ

Securities Held

3,558,308 Common Stock

Seed 7).

Joined
2018
2019

Joined
2018

Voting
Power

28.4%

226%



Past Equity & Loan Fundraises

Date Amount Security Exemption
04/2019 $500,000 Section 4(a)(2)
08/2019 $22,500 Safe Section 4(a)(2)
08/2019 $150,000 Section 4(a)(2)
09/2019 $55,325 Safe Section 4(a)(2)
12/2019 $50,000 Section 4(a)(2)
03/2020 $509,999 Preferred Stock Section 4(a)(2)
03/2020 $24,999 Preferred Stock Section 4(a)(2)
04/2020 $252,497 Preferred Stock Section 4(a)(2)
01/2021 $500,000 Section 4(a)(2)
01/2021 $50,000 Section 4(a)(2)
04/2021 $740,651 Section 4(a)(2)
09/2022 $400,000 Section 4(a)(2)
10/2022 $700,000 Safe Section 4(a)(2)
11/2022 $25,000 Safe Section 4(a)(2)
12/2022 $597,534 Section 4(a)(2)
03/2023 $622,855 Safe Regulation Crowdfunding
06/2024 $2,431,507 Safe Section 4(a)(2)
11/2024 $5,000 Safe Regulation D, Rule 506(c)
10/2025 $4,761,436 Regulation D
12/2025 $1,290,651 Regulation D
03/2026 $618,000 4(a)(6)
08/2026 $100,000 Regulation D
09/2026 $100,000 Safe Section 4(a)(2)
10/2026 $65,000 Regulation D
10/2026 $64,250 506(b)

The use of proceeds is to fund general operations.

Convertible Note OQutstanding

Issued Amount Interest Discount Valuation Cap Maturity
04/10/2019 $500,000 @ 5.0% 0.0% None 04/10/2021
08/27/2019 $150000 @ 50% 0.0% $5,000,000 08/27/2021
12/17/2019 $50000 @ 5.0% 0.0% $6,000,000 12/17/2021
01/28/2021 $500,000 @ 2.0% 20.0% $13,500,000 02/01/2023
01/29/2021 $50,000 @ 20% 20.0% $13,500,000

04/22/2021 $740651 @ 20% 20.0% $13,500,000 02/01/2023
12/31/2025 $1,290651 @ 20% 12/31/2026 @

Outstanding Debts

Lender Issued Amount QOustanding Interest  Maturity Current?



Shopify Capital @ 09/01/2022 $400,000 50 @ 0.0% 04/01/2023
Shopify Capital @ 12/31/2022 $597,534 $0 @ 0.0% 06/01/2023

Related Party Transactions

None.
Capital Structure
Securities Securities .
) Voting
Class of Security {or Amount) (or Amount) Right
ights
Authorized Outstanding v
Series Seed 1 Preferred (Ps1) Stock 526,566 526,566 Yes
Series Seed 2 Preferred (Ps2) Stock 1137422 1137422 Yes
Series Seed 3 Preferred (Ps3) Stock 1,051,394 1,051,394 Yes
Series Seed 4 Preferred (Ps4) Stock 249175 249175 Yes
Series Seed 5 Preferred (Ps5) Stock 12,517 12,517 Yes
Series Seed 6 Preferred (Ps6) Stock 1,942,532 1,942,532 Yes
Series Seed 7 Preferred (Ps7) Stock 1,000,000 462,665 Yes
Common Stock 15,500,000 7575678 Yes
Warrants: 0
Options: 2
Form C Risks:

Our future success depends on the efforts of a small management team. The loss of services of the members of the
management team may have an adverse effect on the company. There can be no assurance that we will be successful in
attracting and retaining other personnel we require to successfully grow our business.

Our sales and profitability may decline as a result of increasing product costs and decreasing selling prices. Our business
is subject to significant pressure on costs and pricing caused by many factors, including intense competition, constrained
sourcing capacity and related inflationary pressure, pressure from consumers to reduce the prices we charge for our
products, and changes in consumer demand. These factors may cause us to experience increased costs, reduce our prices
to consumers or experience reduced sales in response to increased prices, any of which could cause our operating margin
to decline if we are unable to offset these factors with reductions in operating costs and could have a material adverse
effect on our financial condition, operating results, and cash flows.

IN ADDITION TO THE RISKS LISTED ABOVE, RISKS AND UNCERTAINTIES NOT PRESENTLY KNOWN, OR WHICH WE
CONSIDER IMMATERIAL AS OF THE DATE OF THIS FORM C, MAY ALSO HAVE AN ADVERSE EFFECT ON OUR BUSINESS.

We have a limited operating history upon which you can evaluate our performance, and accordingly, our prospects must be
considered in light of the risks that any new company encounters. The Company is still in an early phase and we are just
beginning to implement our business plan. There can be no assurance that we will ever operate profitably. The likelihood of
our success should be considered in light of the problems, expenses, difficulties, complications and delays usually
encountered by early stage companies. The Company may not be successful in attaining the objectives necessary for it to
overcome these risks and uncertainties.

We may face potential difficulties in obtaining capital. We may have difficulty raising needed capital in the future as a result
of, among other factors, our lack of revenues from sales, as well as the inherent business risks associated with our
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conduct our operations. If adequate funds are unavailable, we may be required to delay, reduce the scope of or eliminate
one or maore of our research, development or commercialization programs, product launches or marketing efforts, any of
which may materially harm our business, financial condition and results of operations.

Changes in consumer shopping preferences and shifts in distribution channels could materially impact our results of
operations. We sell our products through a variety of channels. As strong e-commerce channels emerge and develop, we
are evolving towards an omni-channel approach to support the shopping behavior of our customers. This involves country
and region-specific websites, social media, product notification emails, and mobile apps. Our failure to successfully
integrate our digital and physical channels and respond to these risks might adversely impact our business and results of
operations, as well as damage our reputation and brands.

Our results of operations could be materially harmed if we are unable to accurately forecast customer demand for our
products. To ensure adequate inventory supply, we must forecast inventory needs and place orders with our
manufacturers based on our estimates of future demand for particular products. Our ability to accurately forecast demand
for our products could be affected by many factors, including an increase or decrease in customer demand for our
products or for products of our competitors, our failure to accurately forecast customer acceptance of new products,
product introductions by competitors, unanticipated changes in general market conditions and weakening of economic
conditions or consumer confidence in future economic conditions. If we fail to accurately forecast customer demand, we
may experience excess inventory levels or a shortage of products available for delivery to customers. Inventory levels in
excess of customer demand may result in inventory write-downs or write-offs and the sale of excess inventory at
discounted prices, which would cause our gross margin to suffer and could impair the strength and exclusivity of our
brand. Conversely, if we underestimate customer demand for our products, our manufacturers may not be able to deliver
products to meet our requirements, and this could result in damage to our reputation and customer relationships.

Our business is affected by seasonality. Our business is affected by the general seasonal trends common to the retail
apparel industry. This seasonality may adversely affect our business and cause our results of operations to fluctuate.

The amount of capital the Company currently has may not be enough to sustain the Company's current business plan. In
order to achieve the Company's near and long-term goals, the Company may need to procure funds additional to those
raised in past securities offerings. There is no guarantee that the Company will be able to raise such funds on acceptable
terms or at all. If we are not able to raise sufficient capital in the future, we may not be able to execute our business plan,
our continued operations may be in jeopardy, and we may be forced to cease operations and sell or otherwise transfer all
or substantially all of our remaining assets. We may also be required to delay, reduce the scope of or eliminate one or more
of our research, development or commercialization programs, product launches or marketing efforts, any of which may
materially harm our business and may result in an investor to lose all or a portion of their investment in the Company.

We may not have enough authorized capital stock to issue shares of common stock to investors upon the conversion of
any security convertible into shares of our common stock, including the Securities. Currently, our authorized capital stock
consists of 17,000,000 shares of commaon stock, of which 7159172 shares of common stock are issued and outstanding and
5,919,606 shares of preferred stock, of which 5,382,271 shares of preferred stock are issued and outstanding. Unless we
increase our authorized capital stock, we may not have enough authorized common stock to be able to obtain funding by
issuing shares of our common stock or securities convertible into shares of our common stock. We may also not have
enough authorized capital stock to issue shares of common stock to investors upon the conversion of any security
convertible into shares of our common stock, including the Securities.

We may implement new lines of business or offer new products and services within existing lines of business. As an early-
stage company, we may implement new lines of business at any time. There are substantial risks and uncertainties
associated with these efforts, particularly in instances where the markets are not fully developed. In developing and
marketing new lines of business and/or new products and services, we may invest significant time and resources. Initial
timetables for the introduction and development of new lines of business and/or new products or services may not be



achieved, and price and profitability targets may not prove feasible. We may not be successful in introducing new products
and services in response to industry trends or developments in technology, or those new products may not achieve market
acceptance. As a result, we could lose business, be forced to price products and services on less advantageous terms to
retain or attract clients or be subject to cost increases. As a result, our business, financial condition or results of operations
may be adversely affected.

We rely on other companies to provide components and services for our products. We depend on suppliers and
contractors to meet our contractual obligations to our customers and conduct our operations. Our ability to meet our
obligations to our customers may be adversely affected if suppliers or contractors do not provide the agreed-upon
supplies or perform the agreed-upon services in compliance with customer requirements and in a timely and cost-
effective manner. Likewise, the quality of our products may be adversely impacted if companies to whom we delegate
manufacture of major components or subsystems for our products, or from whom we acquire such items, do not provide
components which meet required specifications and perform to our and our customers' expectations. Our suppliers may
be unable to quickly recover from natural disasters and other events beyond their control and may be subject to additional
risks such as financial problems that limit their ability to conduct their operations. The risk of these adverse effects may be
greater in circumstances where we rely on only one or two contractors or suppliers for a particular component. Our
products may utilize custom components available from only one source. Continued availability of those components at
acceptable prices, or at all, may be affected for any number of reasons, including if those suppliers decide to concentrate
on the production of common components instead of components customized to meet our requirements. The supply of
components for a new or existing product could be delayed or constrained, or a key manufacturing vendor could delay
shipments of completed products to us adversely affecting our business and results of operations.

We rely on various intellectual property rights, including trademarks, in order to operate our business. The Company relies
on certain intellectual property rights to operate its business. The Company's intellectual property rights may not be
sufficiently broad or otherwise may not provide us a significant competitive advantage. In addition, the steps that we have
taken to maintain and protect our intellectual property may not prevent it from being challenged. invalidated,
circumvented or designed-around, particularly in countries where intellectual property rights are not highly developed or
protected. In some circumstances, enforcement may not be available to us because an infringer has a dominant
intellectual property position or for other business reasons, or countries may require compulsory licensing of our
intellectual property. Our failure to obtain or maintain intellectual property rights that convey competitive advantage,
adequately protect our intellectual property or detect or prevent circumvention or unauthorized use of such property.
could adversely impact our competitive position and results of operations. We also rely on nondisclosure and
noncompetition agreements with employees, consultants and other parties to protect, in part, trade secrets and other
proprietary rights. There can be no assurance that these agreements will adequately protect our trade secrets and other
proprietary rights and will not be breached, that we will have adequate remedies for any breach, that others will not
independently develop substantially equivalent proprietary information or that third parties will not otherwise gain access
to our trade secrets or other proprietary rights. As we expand our business, protecting our intellectual property will
become increasingly important. The protective steps we have taken may be inadequate to deter our competitors from
using our proprietary information. In order to protect or enforce our patent rights, we may be required to initiate litigation
against third parties, such as infringement lawsuits. Also, these third parties may assert claims against us with or without
provocation. These lawsuits could be expensive, take significant time and could divert management's attention from other
business concerns. The law relating to the scope and validity of claims in the technology field in which we operate is still
evolving and, consequently, intellectual property positions in our industry are generally uncertain. We cannot assure you
that we will prevail in any of these potential suits or that the damages or other remedies awarded, if any, would be
commercially valuable.

The Company’s success depends on the experience and sKill of the board of directors, its executive officers and key
employees. We are dependent on our board of directors, executive officers and key employees. These persons may not
devote their full time and attention to the matters of the Company. The loss of our board of directors, executive officers and
kev emblovees could harm the Comnanv's hiisiness. financial condition. cash flow and results of onerations.
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Although dependent on certain key personnel, the Company does not have any key person life insurance policies on any
such people. We are dependent on certain key personnel in order to conduct our operations and execute our business
plan, however, the Company has not purchased any insurance policies with respect to those individuals in the event of their
death or disability. Therefore, if any of these personnel die or become disabled, the Company will not receive any
compensation to assist with such person's absence. The loss of such person could negatively affect the Company and our
operations. We have no way to guarantee key personnel will stay with the Company, as many states do not enforce non-
competition agreements, and therefore acquiring key man insurance will not ameliorate all of the risk of relying on key
personnel.

Damage to our reputation could negatively impact our business, financial con on and results of operations. Our reputation
and the quality of our brand are critical to our business and success in existing markets and will be critical to our success
as we enter new markets. Any incident that erodes consumer loyalty for our brand could significantly reduce its value and
damage our business. We may be adversely affected by any negative publicity, regardless of its accuracy. Also, there has
been a marked increase in the use of social media platforms and similar devices, including blogs, social media websites
and other forms of internet-based communications that provide individuals with access to a broad audience of consumers
and other interested persons. The availability of information on social media platforms is virtually immediate as is its
impact. Information posted may be adverse to our interests or may be inaccurate, each of which may harm our
performance, prospects or business. The harm may be immediate and may disseminate rapidly and broadly, without
affording us an opportunity for redress or correction.

Our business could be negatively impacted by cyber security threats, attacks and other disruptions. We may face
advanced and persistent attacks on our information infrastructure where we manage and store various proprietary
information and sensitive/confidential data relating to our operations. These attacks may include sophisticated malware
(viruses, worms, and other malicious software programs) and phishing emails that attack our products or otherwise exploit
any security vulnerabilities. These intrusions sometimes may be zero-day malware that are difficult to identify because
they are not included in the signature set of commercially available antivirus scanning programs. Experienced, computer
programmers and hackers may be able to penetrate our network security and misappropriate or compromise our
confidential information or that of our customers or other third parties, create system disruptions, or cause shutdowns.
Additionally, sophisticated software and applications that we produce or procure from third parties may contain defects in
design or manufacture, including "bugs" and other problems that could unexpectedly interfere with the operation of the
information infrastructure. A disruption, infiltration or failure of our information infrastructure systems or any of our data
centers as a result of software or hardware malfunctions. computer viruses, cyber-attacks, employee theft or misuse,
power disruptions, natural disasters or accidents could cause breaches of data security, loss of critical data and
performance delays, which in turn could adversely affect our business.

Security breaches of confidential customer information, in connection with our electronic processing of credit and debit
card transactions or confidential employee information may adversely affect our business. Our business requires the
collection, transmission and retention of personally identifiable information, in various information technology systems
that we maintain and in those maintained by third parties with whom we contract to provide services. The integrity and
protection of such data is critical to us. The information, security and privacy requirements imposed by governmental
regulation are increasingly demanding. Our systems may not be able to satisfy these changing requirements and customer
and employee expectations or may require significant additional investments or time in order to do so. A breach in the
security of our information technology systems or those of our service providers could lead to an interruption in the
operation of our systems, resulting in operational inefficiencies and a loss of profits. Additionally, a significant theft, loss or
misappropriation of, or access to, customers' or other proprietary data or other breach of our information technology
systems could result in fines, legal claims or proceedings.

The use of individually identifiable data by our business, our business associates and third parties is regulated at the state,
federal and international levels. The regulation of individual data is changing rapidly, and in unpredictable ways. A change



in regulaticn could adversely affect our business, including causing our business model to no longer be viable. Costs
associated with information security - such as investment in technology, the costs of compliance with consumer protection
laws and costs resulting from consumer fraud - could cause our business and results of operations to suffer materially.
Additionally, the success of our online operations depends upon the secure transmission of confidential information over
public networks. including the use of cashless payments. The intentional or negligent actions of employees, business
associates or third parties may undermine our security measures. As a result, unauthorized parties may obtain access to
our data systems and misappropriate confidential data. There can be no assurance that advances in computer capabilities,
new discoveries in the field of cryptography or other developments will prevent the compromise of our customer
transaction processing capabilities and personal data. If any such compromise of our security or the security of
information residing with our business associates or third parties were to occur, it could have a material adverse effect on
our reputation, operating results and financial condition. Any compromise of our data security may materially increase the
costs we incur to protect against such breaches and could subject us to additional legal risk.

The Company is not subject to Sarbanes-Oxley regulations and may lack the financial controls and procedures of public
companies. The Company may not have the internal control infrastructure that would meet the standards of a public
company, including the requirements of the Sarbanes Oxley Act of 2002. As a privately-held (non-public) Company, the
Company is currently not subject to the Sarbanes Oxley Act of 2002, and its financial and disclosure controls and
procedures reflect its status as a development stage, non-public company. There can be no guarantee that there are no
significant deficiencies or material weaknesses in the quality of the Company's financial and disclosure controls and
procedures. If it were necessary to implement such financial and disclosure controls and procedures, the cost to the
Company of such compliance could be substantial and could have a material adverse effect on the Company's results of
operations.

We operate in a highly regulated environment, and if we are found to be in violation of any of the federal, state, or local laws
or regulations applicable to us, our business could suffer. We are also subject to a wide range of federal, state, and local
laws and regulations, such as local licensing requirements, and retail financing, debt collection, consumer protection,
environmental, health and safety. creditor, wage-hour, anti-discrimination, whistleblower and other employment practices
laws and regulations and we expect these costs to increase going forward. The violation of these or future requirements or
laws and regulations could result in administrative, civil, or criminal sanctions against us, which may include fines, a cease
and desist order against the subject operations or even revocation or suspension of our license to operate the subject
business. As a result, we have incurred and will continue to incur capital and operating expenditures and other costs to
comply with these requirements and laws and regulations.

Our success depends on our ability to maintain the value and reputation of our brand. Maintaining, promoting, and
positioning our brand will depend largely on the success of our marketing and merchandising efforts and our ability to
provide a consistent, high-quality product, and customer experience. We rely on social media, as one of our marketing
strategies, to have a positive impact on both our brand value and reputation. Our brand and reputation could be adversely
affected if we fail to achieve these objectives, if our public image was to be tarnished by negative publicity, which could be
amplified by social media, if we fail to deliver innovative and high- quality products acceptable to our customers, or if we
face or mishandle a product recall. Our reputation could also be impacted by adverse publicity, whether or not valid,
regarding allegations that we, or persons associated with us or formerly associated with us, have violated applicable laws
or regulations, including but not limited to those related to safety, employment, discrimination, harassment, whistle-
blowing, privacy, corporate citizenship, improper business practices, or cybersecurity. Additionally, while we devote
considerable effort and resources to protecting our intellectual property, if these efforts are not successful the value of our
brand may be harmed. Any harm to our brand and reputation could have a material adverse effect on our financial
condition.

If any of our products are unacceptable to us or our customers, our business could be harmed. We have occasionally
received, and may in the future receive, shipments of products that fail to comply with our technical specifications or that
fail to conform to our quality control standards. We have also received, and may in the future receive, products that are



otherwise unacceptable to us or our customers. Under these circumstances, unless we are able to obtain replacement
products in a timely manner, we risk the loss of net revenue resulting from the inability to sell those products and related
increased administrative and shipping costs. Additionally, if the unacceptability of our products is not discovered until after
such products are sold, our customers could lose confidence in our products or we could face a product recall and our
results of operations could suffer and our business, reputation, and brand could be harmed.

We operate in a highly competitive market and the size and resources of some of our competitors may allow them to
compete more effectively than we can, resulting in a loss of our market share and a decrease in our net revenue and
profitability. The market for technical athletic apparel is highly competitive. Competition may result in pricing pressures,
reduced profit margins or lost market share, or a failure to grow or maintain our market share, any of which could
substantially harm our business and results of operations. We compete directly against wholesalers and direct retailers of
athletic apparel, including large, diversified apparel companies with substantial market share and established companies
expanding their production and marketing of technical athletic apparel, as well as against retailers specifically focused on
women's athletic apparel. We also face competition from whaolesalers and direct retailers of traditional commodity athletic
apparel, such as cotton T-shirts and sweatshirts. Many of our competitors are large apparel and sporting goods companies
with strong worldwide brand recognition. Because of the fragmented nature of the industry, we also compete with other
apparel sellers, including those specializing in yoga apparel and other activewear. Many of our competitors have significant
competitive advantages, including longer operating histories, larger and broader customer bases, more established
relationships with a broader set of suppliers, greater brand recognition and greater financial, research and development,
marketing, distribution, and other resources than we do. Our competitors may be able to achieve and maintain brand
awareness and market share more quickly and effectively than we can. In contrast to our grassroots community-based
marketing approach, many of our competitors promote their brands through traditional forms of advertising, such as print
media and television commercials, and through celebrity endorsements, and have substantial resources to devote to such
efforts. Our competitors may also create and maintain brand awareness using traditional forms of advertising more quickly
than we can. Our competitors may also be able to increase sales in their new and existing markets faster than we do by
emphasizing different distribution channels than we do, such as catalog sales or an extensive franchise network.

If we are unable to anticipate consumer preferences and successfully develop and introduce new, innovative, and
differentiated products, we may not be able to maintain or increase our sales and profitability. Our success depends on our
ability to identify and originate product trends as well as to anticipate and react to changing consumer demands in a timely
manner. All of our products are subject to changing consumer preferences that cannot be predicted with certainty. If we
are unable to introduce new products or novel technologies in a timely manner or our new products or technologies are not
accepted by our customers, our competitors may introduce similar products in a more timely fashion, which could hurt our
goal to be viewed as a leader in technical athletic apparel innovation. Qur new products may not receive consumer
acceptance as consumer preferences could shift rapidly to different types of athletic apparel or away from these types of
products altogether, and our future success depends in part on our ability to anticipate and respond to these changes. Our
failure to anticipate and respond in a timely manner to changing consumer preferences could lead to, among other things,
lower sales and excess inventory levels. Even if we are successful in anticipating consumer preferences, our ability to
adequately react to and address those preferences will in part depend upon our continued ability to develop and introduce
innovative, high-quality products. Our failure to effectively introduce new products that are accepted by consumers could
result in a decrease in net revenue and excess inventory levels, which could have a material adverse effect on our financial
condition.

If we continue to grow at a rapid pace, we may not be able to effectively manage our growth and the increased complexity
of our business and as a result our brand image and financial performance may suffer. If our operations continue to grow at
a rapid pace, we may experience difficulties in obtaining sufficient raw materials and manufacturing capacity to produce
our products, as well as delays in production and shipments, as our products are subject to risks associated with overseas
sourcing and manufacturing. We could be required to continue to expand our sales and marketing, product development
and distribution functions, to upgrade our management information systems and other processes and technology, and to
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obTaln MOore Space Tor our expandaing WOrKTorce. 1 nis expansion could INCrease tne Strain on our resources, and we could
experience operating difficulties, including difficulties in hiring, training, and managing an increasing number of
employees. These difficulties could result in the erosion of our brand image which could have a material adverse effect on
our financial condition.

Our reliance on suppliers to provide fabrics for and to produce our products could cause problems if we experience a
supply chain disruption and we are unable to secure additional suppliers of fabrics or other raw materials, or
manufacturers of our end products. We do not manufacture our products or the raw materials for them and rely instead on
suppliers. Many of the specialty fabrics used in our products are technically advanced textile products developed and
manufactured by third parties and may be available, in the short-term, from only one or a limited number of sources. We
have no long-term contracts with any of our suppliers or manufacturers for the production and supply of our raw materials
and products, and we compete with other companies for fabrics, other raw materials, and production. The following
statistics are based on cost. We have experienced, and may in the future experience, a significant disruption in the supply
of fabrics or raw materials and may be unable to locate alternative suppliers of comparable quality at an acceptable price,
or at all. In addition, if we experience significant increased demand, or if we need to replace an existing supplier or
manufacturer, we may be unable to locate additional supplies of fabrics or raw materials or additional manufacturing
capacity on terms that are acceptable to us, or at all, or we may be unable to locate any supplier or manufacturer with
sufficient capacity to meet our requirements or fill our orders in a timely manner. Identifying a suitable supplier is an
involved process that requires us to become satisfied with its quality control, responsiveness and service, financial
stability, and labor and other ethical practices. Even if we are able to expand existing or find new manufacturing or fabric
sources, we may encounter delays in production and added costs as a result of the time it takes to train our suppliers and
manufacturers in our methods, products, and quality control standards. Our supply of fabric or manufacture of our
products could be disrupted or delayed by the impact of health pandemics and the related government and private sector
responsive actions such as border closures, restrictions on product shipments, and travel restrictions. Delays related to
supplier changes could also arise due to an increase in shipping times if new suppliers are located farther away from our
markets or from other participants in our supply chain. Any delays, interruption, or increased costs in the supply of fabric
or manufacture of our products could have an adverse effect on our ability to meet customer demand for our products and
result in lower net revenue and income from operations both in the short and long term.

If we encounter problems with our distribution system, our ability to deliver our products to the market and to meet
customer expectations could be harmed. We rely on our distribution facilities for substantially all of our product
distribution. Our distribution facilities include computer controlled and automated equipment, which means their
operations may be subject to a number of risks related to security or computer viruses, the proper operation of software
and hardware, electronic or power interruptions, or other system failures. In addition, our operations could also be
interrupted by labor difficulties, extreme or severe weather conditions or by floods, fires, or other natural disasters near our
distribution centers. If we encounter problems with our distribution system, our ability to meet customer expectations,
manage inventory, complete sales, and achieve objectives for operating efficiencies could be harmed.

The Company may never receive a future equity financing or elect to convert the Securities upon such future financing. In
addition, the Company may never undergo a liquidity event such as a sale of the Company or an IPO. If neither the
conversion of the Securities nor a liquidity event occurs, the Purchasers could be left holding the Securities in perpetuity.
The Securities have numerous transfer restrictions and will likely be highly illiquid, with no secondary market on which to
sell them. The Securities are not equity interests, have no ownership rights, have no rights to the Company’s assets or
profits and have no voting rights or ability to direct the Company or its actions.

Description of Securities for Prior Reg CF Raise

Additional issuances of securities. Following the Investor’s investment in the Company, the Company may sell interests to
additional investors, which will dilute the percentage interest of the Investor in the Company. The Investor may have the
opportunity to increase its investment in the Company in such a transaction, but such opportunity cannot be assured. The



amount of additional financing needed by the Company, if any, will depend upon the maturity and objectives of the
Company. The declining of an opportunity or the inability of the Investor to make a follow-on investment, or the lack of an
opportunity to make such a follow-on investment, may result in substantial dilution of the Investor’s interest in the
Company.

Issuer repurchases of securities. The Company may have authority to repurchase its securities from shareholders, which
may serve to decrease any liquidity in the market for such securities, decrease the percentage interests held by other
similarly situated investors to the Investor, and create pressure on the Investor to sell its securities to the Company
concurrently.

A sale of the issuer or of assets of the issuer. As a minority owner of the Company, the Investor will have limited or no ability
to influence a potential sale of the Company or a substantial portion of its assets. Thus, the Investor will rely upon the
executive management of the Company and the Board of Directors of the Company to manage the Company so as to
maximize value for shareholders. Accordingly, the success of the Investor’s investment in the Company will depend in large
part upon the skill and expertise of the executive management of the Company and the Board of Directors of the Company.
If the Board Of Directors of the Company authorizes a sale of all or a part of the Company, or a disposition of a substantial
portion of the Company’s assets, there can be no guarantee that the value received by the Investor, together with the fair
market estimate of the value remaining in the Company, will be equal to or exceed the value of the Investor’s initial
investment in the Company.

Transactions with related parties. The Investor should be aware that there will be occasions when the Company may
encounter potential conflicts of interest in its operations. On any issue involving conflicts of interest, the executive
management and Board of Directors of the Company will be guided by their good faith judgement as to the Company’s
best interests. The Company may engage in transactions with affiliates, subsidiaries or other related parties, which may be
on terms which are not arm’s-length, but will be in all cases consistent with the duties of the management of the Company
to its shareholders. By acquiring an interest in the Company, the Investor will be deemed to have acknowledged the
existence of any such actual or potential conflicts of interest and to have waived any claim with respect to any liability
arising from the existence of any such conflict of interest.

Minority Ownership

An Investor in the Company will likely hold a minority position in the Company, and thus be limited as to its ability to control
or influence the governance and operations of the Company.

The marketability and value of the Investor’s interest in the Company will depend upon many factors outside the control of
the Investor. The Company will be managed by its officers and be governed in accordance with the strategic direction and
decision-making of its Board Of Directors, and the Investor will have no independent right to name or remove an officer or
member of the Board Of Directors of the Company.

Following the Investor’s investment in the Company, the Company may sell interests to additional investors, which will
dilute the percentage interest of the Investor in the Company. The Investor may have the opportunity to increase its
investment in the Company in such a transaction, but such opportunity cannot be assured.

The amount of additional financing needed by the Company, if any, will depend upon the maturity and objectives of the
Company. The declining of an opportunity or the inability of the Investor to make a follow-on investment, or the lack of an
opportunity to make such a follow-on investment, may result in substantial dilution of the Investor’s interest in the
Company.

Exercise of Rights Held by Principal Shareholders

As holders of a majority-in-interest of voting rights in the Company, the shareholders may make decisions with which the



Investor disagrees, or that negatively affect the value of the Investor’s securities in the Company, and the Investor will have
no recourse to change these decisions. The Investor’s interests may conflict with those of other investors, and there is no
guarantee that the Company will develop in a way that is optimal for or advantageous to the Investor. For example, the
shareholders may change the terms of the articles of incorporation for the company, change the terms of securities issued
by the Company, change the management of the Company, and even force out minority holders of securities. The
shareholders may make changes that affect the tax treatment of the Company in ways that are unfavorable to you but
favorable to them. They may also vote to engage in new offerings and/or to register certain of the Company’s securities in a
way that negatively affects the value of the securities the Investor owns. Other holders of securities of the Company may
also have access to more information than the Investor, leaving the Investor at a disadvantage with respect to any
decisions regarding the securities he or she owns. The shareholders have the right to redeem their securities at any time.
Shareholders could decide to force the Company to redeem their securities at a time that is not favorable to the Investor
and is damaging to the Company. Investors’ exit may affect the value of the Company and/or its viability. In cases where the
rights of holders of convertible debt, SAFES, or other outstanding options or warrants are exercised, or if new awards are
granted under our equity compensation plans, an Investor’s interests in the Company may be diluted. This means that the
pro-rata portion of the Company represented by the Investor’s securities will decrease, which could also diminish the
Investor’s voting and/or economic rights. In addition, as discussed above, if a majority-in-interest of holders of securities
with voting rights cause the Company to issue additional stock, an Investor’s interest will typically also be diluted.

Restrictions on Transfer

The securities offered via Regulation Crowdfunding may not be transferred by any purchaser of such securities during the
one year period beginning when the securities were issued, unless such securities are transferred:

to the issuer;

to an accredited investor @ ;

as part of an offering registered with the U.S. Securities and Exchange Commission; or

to a member of the family of the purchaser or the equivalent, to a trust controlled by the purchaser, to a trust created (2]
for the benefit of a member of the family of the purchaser or the equivalent, or in connection with the death or divorce

of the purchaser or other similar circumstance.

Valuation Methodology for Prior Reg CF Raise

The offering price for the securities offered pursuant to this Form C has been determined arbitrarily by the Company, and
does not necessarily bear any relationship to the Company’s book value, assets, earnings or other generally accepted
valuation criteria. In determining the offering price, the Company did not employ investment banking firms or other
outside organizations to make an independent appraisal or evaluation. Accordingly, the offering price should not be
considered to be indicative of the actual value of the securities offered hereby. The initial amount invested in a SAFE is
determined by the investor, and we do not guarantee that the SAFE will be converted into any particular number of shares
of Preferred Stock . As discussed in Question 13, when we engage in an offering of equity interests involving Preferred
Stock, Investors may receive a number of shares of Preferred Stock calculated as either (i) the total value of the Investor’s
investment, divided by the price of the Preferred Stock being issued to new Investors, or (ii) if the valuation for the
company is more than the Valuation Cap, the amount invested divided by the quotient of (a) the Valuation Cap divided by
(b) the total amount of the Company’s capitalization at that time. Because there will likely be no public market for our
securities prior to an initial public offering or similar liquidity event, the price of the Preferred Stock that Investors will
receive, and/or the total value of the Company’s capitalization, will be determined by our board of directors . Among the
factors we may consider in determining the price of Preferred Stock are prevailing market conditions, our financial
information, market valuations of other companies that we believe to be comparable to us, estimates of our business
potential, the present state of our development and other factors deemed relevant. In the future, we will perform valuations
of our stock (including both common stock and Preferred Stock) that take into account, as applicable, factors such as the



following:

unrelated third party valuations;

the price at which we sell other securities in light of the relative rights, preferences and privileges of those securities;

our results of operations, financial position and capital resources;

current business conditions and projections;

the marketability or lack thereof of the securities;

the hiring of key personnel and the experience of our management;

the introduction of new products;

the risk inherent in the development and expansion of our products;

our stage of development and material risks related to our business;

the likelihood of achieving a liquidity event, such as an initial public offering or a sale of our company given the prevailing
market conditions and the nature and history of our business;

industry trends and competitive environment;

trends in consumer spending, including consumer confidence;

overall economic indicators, including gross domestic product, employment, inflation and interest rates; and

the general economic outlook.

We will analyze factors such as those described above using a combination of financial and market-based methodologies
to determine our business enterprise value. For example, we may use methodologies that assume that businesses
operating in the same industry will share similar characteristics and that the Company’s value will correlate to those
characteristics, and/or methodologies that compare transactions in similar securities issued by us that were conducted in
the market.

Company
Faraday Labs Inc.

Delaware Corporation
Organized July 2018
3 employees

1447 2nd St

Santa Monica CA 90401 http://havnwear.com

Business Description

Refer to the Havn profile.

EDGAR Filing

The Securities and Exchange Commission hosts the official version of this annual report on their EDGAR web site. It looks
like it was built in 1989.

Compliance with Prior Annual Reports

Havn has previously not complied with the reporting requirements under Rule 202 of Regulation Crowdfunding.

Late filing

All prior investor updates

You can refer to the companv's undates paae to view all undates to date. Ubndates are for investors onlv and will reauire vou
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to login to the Wefunder account used to make the investment.
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