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BIG D ENERGY DRINK

The Meme that became a Movement

Highlights

Produced 144,000 cans across two launch SKUs: Woke Zero and Liberal Tears.
Activated across 35,000+ miles, 23 states and 180+ cities.

Generated 2.2M+ documented TikTok Shop impressions.

Appear weekly on Amazon TV and Roku as series sponsor of Must See Racing.

Amazon sales are active; preparing TikTok Shop fulfillment to move to Indiana.

OJORONORO



@ Both current SKUs contain 90mg caffeine from green tea extract and no artificial flavors.
@ Next planned US SKUs: Karen’s Rage, We The People and Li’l D, subject to funding.

Proposed Post-Money SAFE: $7.5M valuation cap and $124K first-round ceiling.

Adam Chatterton

Built Big D from concept to 144,000 cans produced, leading founder-driven activation
across 35,000+ miles, 23 states and 180 cities, while directing product development,
ecommerce, partnerships, fundraising, and the company’s planned move to Indiana.

bigdenergydrink.com

Reid Anderson

Early investor and active co-founder supporting capital strategy, contracts, wholesale
opportunities and commercial growth. Reid brings prior business-building and
management experience to Big D’s next operating phase.
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Memo

BIG D DIDN’T START IN A BOARDROOM

It started with a satirical concept can posted on Christmas Day 2023—and enough
people paying attention to make ignoring it a stupid idea.

So we raised a few thousand dollars, developed two real products and put Big D
into commercial production.

That was the first test: could the joke become a drink?

It did.
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ture products, partnerships, events, distribution growth and later fundraising
ay not oceur as planned.

SAFE is a speculative and illiquid investment. Investors could lose some or all

the money they invesL.

HY WE'RE OPENING THE DOOR

We have made the cans.

We have driven the miles.

We have taken Big DD off the screen and into the real world.

We have spent a sh*t ton of time and money learning what works —and what
doesn’t.

stime to put those lessons to work.

s Community Round opens the door to people who understand more than the
<e. People who can see the opportunity behind it—and who want to help an
dependent American brand take another serious swing at the energy-drink
tablishment.

> promises of an casy road
> guarantees of the outcome.
st bold brand, a real product and z hell of a lot left to build.

JENCH YOUR THIR!

FOR FRI

Futurc products, partnerships, cvents, distribution growth and later fundraising
may not occur as planned.

ASAFE is a speculative and illiquid investment. Investors could lose some or all
of the money they invest.

WHY WE'RE OPENING THE DOOR

‘We have made the cans.

‘We have driven the miles.

‘We have Laken Big D ofl the screen and inte the real world.

We have spent a sh*t lon of Lime and money learning what works—and what
doesm’L.

Now it’s time to put those lessons Lo work.

This Community Round opens the door to people who understand more than the
joke. People who can see Lhe opportunily behind il—and who want to help an
independent American brand take another srious swing at the cnergy-drink
establishment.

No promises of an easy road.
No guarantees of the outcome.
Just a bold brand, a real product and a hell of alot left to build.

QUENCIIT YOUR TITIRST FOR FRELDOM

Future products, partnerships, events, distribution growth and later fundraising

inay not occur as planncd

ASAFD is a speculative and illiguid investment. Investors could lose some or all
of the moncy they invest.

‘WIIY WE'RE OPENING TIIE DOOR

‘We have made Lhe cans.,

We have driven the miles.

‘We have taken Big D off the screen and into the real world,

We have spent a sh™t ton of time and money learning what works—and what
doesn’t

Now it’s time to put those lessons to work.

This Community Round opens the door to people who understand more than the
jolce. People who can see the opportunity behind it—and who want to help an
independent American brand Lake another serious swing at the energy-drink

establishment.
No promises of an easy road.

No guarantees of the outcorme.

Just a bold brand, a real product and a hell of a lot left to build.

QUENCH YOUR THIRST FOR FREEDOM



