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A FRAGMENTED MARKET
READY TO (

The electric bicycle market is expanding rapidly, driven by
growing consumer demand for sustainable, convenient, and
cost-effective mobility solutions. Despite strong growth, the
industry remains fragmented — creating a prime opportunity for

consolidation

Global Market by Mid-2030s

According to t achieved

e-bike m ted to react A Ame n segme! yrojected to significa cale across multipl
llion by the mid- oo strong dou git CAGF ugh segments. Rad Life i

gap bringing complementary brands
ographics and urban mobility s ¢ c g together under one efficient platforrr

geographies

consumer adoption.

THE PROBLEM. 1

The U.S. e-bike market is growing rapidly but still faces structural inefficiencies. Rad

Life was built from the ground up to address them

THE PROBLEM THE SOLUTION

A FRAGMENTED MARKET STRUCTURE A STREAMLINED MULTI-BRAND PLATFORM

The U.S. e-bike market is growing rapidly but remains fragmented
Many participants face high supply ain costs, tariff e
long leac s, invent
ontrol. Even well-kno
head and un

utility and cargo (R







RAD POWER MOBILITY
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GLOBAL MARKET _
OPPORTUNITY

GLOBAL MARKET
$149 BILLION

(by mid-2030s)

NORTH AMERICAN
SEGMENT SURGING

DOUBLE DIGIT CAGR
CAGR

$149 BILLION DOUBLE-DIGIT CAGR NO DOMINANT LEADER FIRST-MOVER ADVANTAGE




REASONS TO INVEST |

REASONS TO INVEST NOW

PROVEN BRAND
PORTFOLIO

STREAMLINED,
PROFITABLE
OPERATIONS

HIGH-GROWTH
MARKET POTENTIAL

PROVEN BRAND PORTFOLIO STREAMLINED OPERATIONS HIGH-GROWTH MARKET
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START INVESTING TODAY
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ad Life Mobility is the customer-facing sales, marketing, retail
e-commerce, and distribution platform for a multi-brand
electric-mobility portfolio under the Life Electric Vehicles Group

The platform was built through three deliberate steps

ourt-appro

wer Bikes (brand, inte
nfrastructure, r
US opify

Canadian St
quent acquisition of

er rights to the Seria rand (originally

Harley-Davidson and acquired by our manuf

Manufacturing and assembly support is provided by affiliated LEV Manufacturing, Inc., which operates U.S. facilities and is
100,000+ square-foot multi-line assembly, logistics, and fulfillmer >e with planned Foreign-Trad one (FTZ) activation

eloping a
enter in Tenne

The Company believes this combination of brand assets (and exclusive re

ler rights for Serial 1) and multi-channel go-to-market paire
th affiliated domestic assembly and planned FTZ efficiencies, creates a differentiated platform relative to pure direct-to-consumer
importers or single-brand operators. In a market still working through inventory overhang, safety pe: tion, and import-cost pressure
the structure is designed to improve quality control, cost

pline, product availability, profitability, and long-term scalability.




CORE PLATFORM ASSETS

RAD POWER BIKES QUIETKAT

7 RETAIL 1.5M0 MULTI-BRAND  OPERATIONAL  STRONG EARLY
STORES. cusToMERs EXPANSION  OPTIMIZATION  SALES TRACTION
ASSETS NATIONWIDE
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ACQUISITION OF RAD POWER BIKES ASSETS
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ESTABLISHED RETAIL PRESENCE

OPERATIONAL OPTIMIZATION

EARLY SALES TRACTION

>d initial sales traction in Marc rst full mont

STRONG EARLY TRACTION. THE WINDOW TO INVEST IS NOW.

Join the stone

DIVERSIFIED.

INVEST NOW




Direct-to-Consumer (DTC) E-Commerce
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READY TO INVEST
IN THE FUTURE OF MOBILITY

Join investors backing the next generation of electric transportation

INVEST NOW

INVEST EARLY. EA

Early investors and members of the Rad Life community can earn bonus shares and

investor perks on top of their investment




TIME'BASED BDNUS SHARES APPLIED AT THE TIME OF INVESTMENT COMMITMENT

Bonus Shares Bonus Shares

nly one time-based bonus

ELIGIB".ITY BDNUS SHARES APPLIED AFTER THE OFFERING CLOSES

Rad Power Bikes Owners & Life Electric Vehicles Holdings Shareholders

ords
s, and restrictions ( ycable voting proxy granted to the

1ares will result in additional tion to inves do not

NON-SECURITIES INVESTOR BENEFITS ISSUED AFTER CLOSING

e non-bonus-share

) purc
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INVESTMENT

Rad Life is raising equity capital under Regulation Crowdfunding. Review the key
offering terms below.

Par value $0.00

Minimum per inv ( s ach $10,000 minimum

aluation at which this Regulatior vdfunding round 2ing raised. This
determined 2ly by the Company's management and no independent

appraisal or fairness opinion was obtained

SEC FILINGS

HAVE A

Ask the Rad Life founding team directly. Get real answers from the people building the

company.

gn Out




FREQUENTLY ASKED

What is Regulation Crowdfunding (Reg CF)?

Who can invest in this offering?

How much can | invest?

What happens if the offering minimum is not reached?

When will | receive my shares?

Can | sell my shares after investing?

What are the risks of investing?

What is the pre-money valuation, and how is it determined?

What is a Voting Proxy, and what does it mean for my investment?

Where can | find the full offering documents?

WHEN MAKING AN INVESTMENT DECISION, INVES S MUST RELY ON THEIR OWN EXAMINATION OF THE ISSUER AND THE TERMS OF THE OFFERING
THIS INC ANALYZING THE MERITS AND RISKS INVOLVE ITH INVESTING IN THE OFFERING. INVESTMENTS ON HIGHLANDER Al ARE SPECULATIVE,
ILLIQUID, AND INVOLVE A HIGH DE SIBLE LOSS O TMENTS ARE NO
INSURED BY THE FDIC, SIPC
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