IMMANENT
One room. Government secrets. A sci-fi thriller
at the edge of UFO disclosure.
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Highlights

Star Cast, including Juan Riedinger (Narcos, Riverdale) and Agam Darshi (Sight Unseen,
Donkeyhead)

Studios)

Sci-Fi Thriller that appeals to a fervent niche audience

Low budget indie with less risk for investors

@ Experienced Producer (20 yrs} 9 features distributed (Netflix, Amazon Prime, Starz, Angel

Team

Lee Brandt

Award winning screenwriter - Slamdance (winner), Script Pipeline (finalist), Nicholl Fellowship
(quarter-finalist). Screenplays sold/optioned - Albert Ruddy Productions (The Godfather, Million
Dollar Baby), Company 3 (Paramount), Black Deer Entertainment.

Jorge De La Colina

IMMANENT
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Hiahlights__

Book a meeting with producer Starla Christian and writer/producer Lee Brandt:

https://calendly.com/leebrandt33/30min

UFOs, UAP disclosures, and government secrecy are no longer fringe topics — they’re
at the heart of national curiosity and debate. With congressional hearings and media
scrutiny making headlines, now is the moment for a film that doesn't just entertain,
but reflects our collective wonder, suspicion, and urgency.

Set in a contained tavern environment to deliver a high-impact story without
ballooning costs. Our cast and team bring experience in TV, streaming, and genre
work, and we have a clear plan for audience reach (UTO / conspiracy commuuities,
genre festivals, digital marketing).

Sci-Fi/Thriller

When a gavernment auditor uncaovers
a covert program concealing alien
technology, he must infiltrate its inner
circle and outwit a ruthless adversary
before the truth — and his pregnant
wife’s safety — are destroyed.
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With recent government UAP disclosures and congressional hearings, IMMANENT arrives at the
perfect moment to capitalize on widespread public fascination with UFO conspiracies.

Got ready for a riveting cinematic ride that
into the world’s enduring UFO
fascination.

The protaﬁoqlats embody a gripping clash
between values: transparency versus

— e Audiences security. Their shared objective? Protecting

thelr ln\;;d ones.l T:qslo?ls e:callalte as they
. rsue their goal through radically
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Th I S ses As society grapples with the government's
recent acknowledgment of unexplained
technology, this movie promises an
unforgettable cinematic experience.

DECLASSIFIED
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UFO and conspiracy content has a passionate, engaged fanbase that actively seeks and supports
films exploring government secrecy and extraterrestrial phenomena.

-
Immanent s primarily set in a tavern, where shady individuals and backroom deals are common.

The setting plays a significant role in the story, pr g a backdrop of mystery and the contrast to

the character’s goals a motivalion'
]




complex characters and poetic djalogue. It appeals to those who appreciate a blend of mystery,
suspense, and introspection, as well as unique arldl engaging storytellingess .

Our contained tavern setting keeps production costs low while creating an intimate, tension-
filled atmosphere perfect for character-driven suspense.

FILM OVERVIEW

IMMANE NU_LC Presents
“IMMANENT”

Genre: ThrilltanlSz:i-Fi/SocialCor'rlrrumtalryll“lainsug'lm !
Concept: The Guilty and The X-Files meets Quentin Te no
Perceived Rating: MA+/ R: Offensive Language, Violence:

Comparable Films: The Guilty, Buried,l.u‘ke
A

Production Budget: $227,000 U,S.

“This script felt riveting all t
"~ recommend!"

“| can only hope that the movie that comes out of
° this script Is as good as the script itself. If that.
What reviewers . happens, put me down for a ticket!”

are saying... WeScreenplay

“This scriptis in really solid shape. The

characters pop, the story is intriguing, and the
~* fact that it’s more or less contained makes it a

great candidate for independent production.”

Coverage Ink

Independent script coverage from industry professionals confirms IMMANENT's commercial
viability and production readiness.

CAST

JUAN RIEDINGER
Nicholas “Nick” Muller

Juan Riedinger is an award-winning
actor and director based out of
Vancouver and Los Angeles making
an international name for himself
through his varied body of work. Juan
was born in Banff, Alberta, Canada,
and is known for Narcos (2015),
Riverdale (2019), Claws (2019),
Good Behavior (2017), The Romeo
Section (201 Grave Encounters
(2011), and Jennifi Body (2009).

AGAM DARSHI
Melanie

AGAM DARSHI is an award-winning ac writer and
di rking internationally in TV, Film and Theater.

She worked with Ava DuVernay's series DMZ for HBOMAX,
as Mia Franklin working opposite Rosario Dawson, She also
starred in Oscar nominated dir: e
film FUNNY BOY based on Shy.

novel, for which Agam was non

SCREEN AWARD IN 2021 and won a Leo Award for her
performance.

Agam wrote, produced and directed DONKEYHEAD. The
filrr arring Agam as Mona Ghuman, also stars Kim




k). DONI(E\’HEAD was acquued by Anay
Distribution and premiered on Netflix USA/UK/AUS/NZ on

January 21, 2022. Currently Agam can be seen playing the
role of Sunny Patel in the CW series SIGHT UNSEEN.

Established actors with recognizable TV and film credits bring instant credibility, audience
draw, and enhanced distribution appeal to the project.

ALEX PAUNOVIC
Jimmy

Acting came to Aleks while he was onstage in
aying in a heavy nwtal band

MISSION

Qur goalis to produce a motion picture
that will entertain, educate, surprise, ag
refresh the spirit of true independent
filmmaking through provocative story-
tellinggdMMANENT will break'iew ground,
educate, and entertain. We will convey an
immense amount of experience, expertise, =
and professionalism into the production of
IMMANENT.

ORGANIZATION

MANENT, LLC was formed in 2024 in
Brawnsville, Texas by producers Starla
Christian, Lee Brandt and Jorge De La
Golina, for the sole purpose of producing
the motion picture IMMANENT. IMMANENT,
LLC is managed by thé officers Lee Brandt
and Jorge De La Colina and Rita
Hernandez.

STARLA CHRISTIAN

Producer

Starla Chnﬂ tian is an Amu
sin film for o

Starla started her own Production company, Speed of Light
Productions in 2007 shooting comm: Is, shorts, and Teaturs

't to te films thatInspir Release, and Empo

an be seen on Netflix, Amazon, Starz, and Hulu to na

stributed features Starla produced are A Cowgirl’s Story (
starring Bailee M‘Jdl n and Pat Boone, Christmas Break-In !"mo:
qmmng Danny nd Denise Richards, The Message (2! b 18)
starring Chloe Lu\'d.m Marfa (2019) starring T Tony Todd and Richard
Riehle, The Place In Be twccn( 2022), starring Valerie Michelson, and
her latest film, A Ci 's Song (2022) starring Cheryl Ladd, and
Darci Lynn Farmer. The L,owgllTFllnL and The Mess.sge were
distributed by Samuel Goldwyn and Sony.

JORGE DE LA COLINA

Producer/ Director

and Los Angeles
ture films. He dire

nee and commitment to
starytelling make him a compelling feature
n director.




LEE BRANDT

Actor/Producer/Writer

g up in Mexico, Lee found inspiration through the films
of v pielberg , Christopl Nolan, David Fincher and

Guillermo Del Toro, directors whose work influgnced b
become a storyteller. An award-winning

have placed in the finals of various prestigious competitions such
as Slamdance and Script Pipeline, and a quarterfinalist at the
Nicholl Fellow . He learned the rules of screenwriting under the
mentorship of AnnMarie Morais and Jim Krieg. Lee has worked with
many film producers including Albert S. Ruddy (The Godfather) and
Tova Laiter (Varsity Blues). He currently has scripts in development
with SKYRUN Pictures and Black Deer Entertainment.

Our producers bring decades of combined experience with distributed features on major
platforms including Netflix, Amazon, and Starz to name a few.

BUDGET
$245,000

kering 10%

Cast, Crew, Equipment (camera, lighting, sound) Locations, Housing, Catering, Praps,
Wardrobe. Postproduetion-Editing, Color Correction, Post Sound. Marketing-Advertising,
festival fees. 226K of 245K(total budget) to be raised through Wefunder.

»
Development (Currently Underway)

Fully develap the shoating script
Complete preliminary shooting schedule
Complets praliminary bucgat
Secure talent commitments
Pre-production (4 Weeks) - Secure project funding
Hire complete production team and crew
djust and finalize production sehedule and budget
Complete all production design planning
Book all equipment according 1o schedule
Complete lacation scouting, eantracting, and
permitting

Book all travel and arrangements accarding to
schedule and agresments

Final casting, Gast rehearsal, fittings
Technical recce

Post-Production (12 Weeks) --

« Offline adit ta picture (oek
+ Engage sound design including all Foley and
looping activities
Engage mu oring and record score
Complete all digital effects and color correction
Schedule and exscute test screenings and collect
data appropriately
Make adjustments to final edit based on test
screening data
Mix and mester final sound and pietura for Dolby
mix and/or THX Digital Master
verables for domestic and foreign
uding sound, music, trailer, print
[digital), publicity, and legal requirements
Finalize all accounting for audit

FINISH

Principal Photography (3 weeks)

+ Complete all filtming and sound recording within a
3-weel schedule.

* Finalize, document, and back up all creative assets
for post-production

] Marketing and Distribution (Varias)

+ Fully engags in targatad festivals strategy
+ Implement a targetad marketing strategy to engage a
4 niche audience, ensuring it's established before
principal phatography begins.
Schedule screenings for special interest groups.
Salf-disbribution plan to ba implanted depented on
-majar or new media distributor interest (See

Our realistic 7-month timeline from pre-production through post reflects careful planning and
achievable milestones based on industry experience.

MARKETING STRATEGY

Grassroots & Promotion Strategy

Interestin UFQOs and government cover-ups has ¢
) avants like Davi 's 2023 Ci

g vid Gi

lture,
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Marketing Approach:

UFO Communities & Expert
and prominent

Social Media &
agram, and intel
mpaigns.

Events &Convnnt!ons Auand UFO conferences and screenings, hosting

Mer-.h-'md e & Additional Revenue: Bui
cts that extend the film

We're targeting the highly engaged UFO community through grassroots marketing,
conventions, and digital outreach to build a dedicated audience before release.

DISTRIBUTION STRATEGY

Film Festivals and Awards:

+ Specialty and Mainstream Festivals: Submit IMMANENT to a mix of genre-specific and major festivals like
Fantastic Fest, Sitges, Sundance, and Cannes. Targeting both local and international festivals maximizes
visibility, generates buzz, attracts distributors, and creates opportunities for sales, distribution deals, and
awards.

Slow-Release Strategy:

momentum befare expanding to a wider release. Ensure that the rights te the film are retdined by the
investors and filmmakers, =

* Limited Theatrical Release: Consider a ([ité@theatrical release to build il ‘ﬂmattp_zz and create demand. Use
this opportunity to invite aur carefully devgloped audienae, engaged through marketing, to experience the
film on the big screen,

* Gradual Platform Rollout; Start with k%i latforms’and select TV channels to generate interest. Expand

+ Gradual Release: Develop a gradusl releass stratsgy, initially targsting the film's niche aﬁlsr\ce to build

to additional platforms and regions ba! réception and demand. Incorporate special screenings and Q&A
sessions to maintain engagement and r audience feedback for refining strategies.

Distribution Routes:

dist 3| -fi and thriller content. Focus on regions with a strang interestin UFO
conspiracies for maximum impact.

+ Direct Distribution: Explore the potential for direct-to-consumer sales thmmorms ke Vimeo On
Demand or our own website. This option allows for direct fan engagement a ional revenue streams.
Television: Target both cable and broadcast networks aligned with IMMANENT's genre, including sci-
channels like Syfy and premium netwggks such as HBO and Showtime.Reagh®it to acquisition executives
for broadcast rights, premiere wiptlows; repeat-airings, anc pmmelional support.

- # »8 e L
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* International Dlsmhullnn- Pursue licensing agreements with international stlea%ng platforms and

Negative Pickup:

* Distribution Assurance: Approach distributors known for sci-fi and thriller films with a detailed pitch package.
Negotiate terms for purchase price, marketing support, anddistribution territories.

By adopting these strategias, we can effectively manags our fitm'’s distribution, balancing between a broad,
gradual rollout and targeted, specialized channels. This appreach will help maximize visibility and engagement
while ensuring flexibility in response to market conditions and audience feedback.

Festival submissions build fanbase and industry credibility/attracts distributors. Our release
strategy prioritizes direct revenue through theatrical, TVOD and SVOD rentals before expanding
to subscription platforms, such as Netflix, Amazon, & Hulu.
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Streaming platforms' growth creates unprecedented opportunities for independent films to
reach global audiences and generate revenue.

FINANCIAL PLAN
ROI

Investors will recoup 12

before any profits are distributed. After that
point, all of the net profits will be spliton a
50750 basis, with 50% being distributed to the
investors on a pro rata basis and the remaining
50% going to the producing entity.

Investors receive 120% recoup plus 50% of net profits - a structure designed to prioritize returns
while sharing upside potential.

INDIE FILMS AND VIABILITY

Why Indie Movies Are a Viable Investment

ajor s s, often with lower budge
I\CIWH‘\Q filmma lore unigLe o
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High Return Potential:
- Lower production coats maka madast su highly
profitable.
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= Audience preferences

Low-budget independent films consistently deliver outsized returns when they connect with
audiences, as proven by countless genre successes.

Movie Title Budget Box Office Revenue

Hard Candy
COMPARABLE Another Earth
FILMS
Low Budget
Suspense-Thriller
Films Yielding a
High Return

Compliancs

$300,000
Primer $7,000

Shert Tam 12

These comparable films demonstrate how modest budgets can potentially generate
considerable returns when strategic marketing connects with the right audiences.
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